The booming CBD market has brought a surge of influencer marketing campaigns, especially around products like
CBD oil tinctures. However, those working with CBD products need to navigate a complex legal landscape to
promote these items responsibly and within the limits set by regulatory bodies. Influencers, brand managers, and
affiliate marketers must understand what can and cannot be said about CBD oils—not only to protect themselves

legally but also to maintain credibility with consumers.

In this comprehensive guide, we'll explore the key regulations and best practices for influencer promotions of CBD
oil tinctures. We'll touch on the role of reputable companies such as Joy Organics and platforms like Tomoson,
the relevant FTC (Federal Trade Commission) guidelines, and the importance of utilizing tools like Meta and

Google to maintain compliant ad campaigns.

Why Brand Responsibility Matters for CBD Influencer Claims

When it comes to CBD marketing, brand responsibility is paramount. Unlike conventional supplements or beauty
products, CBD tinctures exist in a highly scrutinized category with ongoing regulatory uncertainty. Brands that run
influencer campaigns must not only ensure that creators share appropriate product descriptions but also actively

manage and monitor their claims.

Brands like Joy Organics, which have built reputations on transparency and quality, often take extra steps to
provide creators with clear guidelines on language to use and avoid. This includes comprehensive training and

approved phrasing resources to ensure compliance.

The Risks of Unverified or Misleading Claims

® |egal action or regulatory fines from the FTC or FDA

* Content takedown or account suspension from platforms such as Meta or Google

Loss of consumer trust and potential backlash within the community

* Damage to the brand's credibility and long-term growth potential

To mitigate these risks, brands must view influencer content as an extension of their marketing compliance

program. This means clearly communicating what creators can say and monitoring live or scheduled posts to catch



noncompliant claims early.

Understanding FTC Health Guidance for CBD Influencers

The Federal Trade Commission (FTC) serves as a primary regulatory body for health-related marketing claims in
the United States. Its jurisdiction includes influencer marketing claims about CBD oil tinctures, especially regarding
health effects.

Key FTC Expectations for CBD Product Promotion
* Truthful, non-misleading claims: Influencers must avoid presenting unsubstantiated or unverifiable
statements about CBD benefits.
® Clear disclosure: Paid partnerships or sponsorships must be clearly and conspicuously disclosed.
* Health claims limitations: Avoid disease claims that imply CBD can treat, prevent, or cure diseases.

* Reasonable basis: If a health claim is made, it must be backed by competent and reliable scientific evidence.

Per the FTC's recent statements and updates, creators must steer clear of statements such as “CBD cures anxiety”
or "helps cure cancer.” Instead, more general phrases that focus on wellness or relaxation are preferable—but still

must be verified and allowed by the brand.

FTC Training and Monitoring Expectations

Brands running CBD influencer campaigns are expected by the FTC to provide adequate training and ongoing

monitoring of creator content. Some best practices include:
1. Hosting onboarding webinars or training sessions that cover FTC disclosure rules and prohibited language.
2. Providing an approved and prohibited language list to influencers before campaign launch.

3. Using social media monitoring tools to review content for compliance prior to posting.
4. Requesting content drafts or pre-approval from brand compliance teams before live posting.
Tools like Tomoson have streamlined influencer management and enable review workflows that align with FTC

guidelines. Employing such platforms helps maintain consistent legal compliance throughout the customer

journey.



Approved vs Prohibited Language for CBD Oil Tincture Promotions

Understanding what language is approved vs what is prohibited is critical for influencers and brand marketers

alike. Below is a consolidated table to clarify common examples.
Category Approved Language Examples Prohibited Language Examples Product Description

® "Full-spectrum CBD oil tincture"
® "Helps support relaxation and a sense of calm"

* "Made from high-quality hemp extract"

e "Cures anxiety"

® "Treats insomnia or chronic pain"

"FDA approved or guaranteed safe”
Health Benefits

* "May promote overall wellness"
® "Supports stress management"

* "For daily relaxation routines”

® "Prevents or cures disease"

"Reduces inflammation medically"

"Clinically proven to fight cancer"
FTC Disclosure

e "#ad" or "Sponsored by Joy Organics"

® (Clear statements of brand partnership

e Omitting sponsorship information

® Using ambiguous hashtags like #partner or #collab without clarity

How Marketing Platforms Like Meta and Google Impact CBD
Campaigns
Social media and digital advertising platforms such as Meta (Facebook, Instagram) and Google have their policies

regarding CBD advertising. Even if influencer content complies with FTC guidelines, brand marketers must ensure

their paid and organic campaigns align with platform regulations.

Key Platform Restrictions for CBD Advertising

® Meta: Generally restricts ads promoting ingestible CBD products unless explicitly approved via partnership

programs. Influencer organic posts may be less restricted but still subject to content reviews.

* Google: Does not allow advertising for CBD products in most cases, particularly ingestibles.

These platform policies make organic influencer posts a primary channel for CBD marketing. Therefore,
understanding what influencers can say without triggering platform takedowns or account bans is critical. Brands
can leverage influencer management software like Tomoson that integrates social monitoring to tomoson.com

catch questionable language before it goes live.


https://tomoson.com/running-influencer-campaigns-in-a-regulated-category/

Best Practices for Brands and Influencers Marketing CBD Oil Tinctures

1. Educate your influencers: Conduct regular FTC-focused training sessions supplemented by detailed written
guides.

2. Provide language templates: Share approved copy templates and update prohibited language lists
frequently.

3. Require content approvals: Use platforms such as Tomoson to collect and review influencer drafts prior to
posting.

4. Monitor ongoing campaigns: Actively track influencer posts for compliance using social listening and ad
tools from Meta and Google analytics.

5. Disclose sponsorships clearly: Ensure influencers use clear and conspicuous FTC-compliant disclosures every

time.

6. Stay updated: Regulations and platform policies evolve—stay informed through resources from the FTC and

industry groups.

Conclusion

Marketing CBD oil tinctures through influencers is a promising strategy, but it comes with legal complexities.
Understanding what influencers can say—especially in relation to CBD product descriptions, how to avoid

disease claims, and adhering to FTC health guidance—ensures campaigns remain compliant and effective.

Brand responsibility for training and monitoring influencer content is key, and leveraging influencer management
tools like Tomoson can provide structure to this process. Additionally, aligning with reputable brands such as Joy

Organics, known for compliance integrity, strengthens consumer trust.

By following these guidelines and respecting the legal limitations, brands and influencers can promote CBD oil

tinctures responsibly, build authentic relationships with customers, and grow in this exciting market.



